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• Feedback button on website
• Periodic subject-specific surveys
• New member meet and greet events
• Management presence at amenities
• Committee feedback to management 

• Amenity comment cards
• Town hall meetings
• Board meeting comment
• Homeowner inspections
• Emails
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tahoedonner.com/opt-in
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July 24, 2017 

Issue: NextDoor Guidelines 

Background: The Board of Directors would like to discuss the option of using the website 

NextDoor.com as a new method for the Board and for the Association to communicate with the 

membership. NextDoor.com is a private social network for homeowners, neighbors and the 

community in which people live. NextDoor’s mission is “to provide a trusted platform where 

neighbors work together to build stronger, safer, happier communities, all over the world.” 

People use NextDoor to quickly get the word out about a break-in, organize a neighborhood 

watch group, track down a trustworthy babysitter, find out who does the best paint job in town, 

ask for help keeping an eye out for a lost dog, find a new home for an outgrown bike or finally 

call that nice man down the street by his first name. Below is information about NextDoor, their 

Community Guidelines, Member Agreement, Privacy Policy, Content Moderation and Role of 

the Leads, Code of Conduct policy and using NextDoor as a Soapbox. 

 

1. About NextDoor 
- Link: https://nextdoor.com/about_us/ 

 

 

https://nextdoor.com/about_us/


   

 

 

 

 

 

 



   

 

2. Community Guidelines 
- Link: https://help.nextdoor.com/customer/en/portal/articles/2446947#guidelines 

 

 

 

 

https://help.nextdoor.com/customer/en/portal/articles/2446947#guidelines


   

 

 

 

 

3. Member Agreement 
- Link: https://nextdoor.com/member_agreement/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://nextdoor.com/member_agreement/










   

 

4. Privacy Policy 
- Link: https://nextdoor.com/privacy_policy/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://nextdoor.com/privacy_policy/
















   

 

5. Content Moderation and Role of the Leads 
- Link: https://help.nextdoor.com/customer/en/portal/articles/968839 

 

 

 

 

 

 

 

 

 

https://help.nextdoor.com/customer/en/portal/articles/968839


   

 

6. Code of Conduct 
- Link: https://help.nextdoor.com/customer/en/portal/articles/2467402 

 

https://help.nextdoor.com/customer/en/portal/articles/2467402


   

 

 

 



   

 

 

 

 

 

 

 

 

 

 

 

 

 

 



   

 

7. Using NextDoor as a Soapbox 
- Link: https://help.nextdoor.com/customer/en/portal/articles/2467402 

 

 

https://help.nextdoor.com/customer/en/portal/articles/2467402


   

 

 

 

 



   

 

Prepared By: Megan Rodman, Executive Assistant 

Board Meeting Date: July 29, 2017 
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